


Outback NSW

Qualitative research was undertaken by DMS to understand the perceptions
and motivations of visitors to the network area. This included an internet-
based focus group, where 24 participants entered into a dialogue around travel
experiences in the destination. Sentiment analysis was also used to explore
over 1000 Tripadvisor and Google reviews of key experiences in the
destination. Analysis of the data has led to an understanding of visitor
motivations and experiences under the following three themes.

Open mind…open spaces

Freedom

Landscapes and 
history 

Within these themes the results were analysed through a process of 
coding and theming, to highlight the key thoughts and sentiments of 
participants.  The results are presented under the following topics: 

o Experience themes
o Motivations to visit the destination
o Visitor segments

TRAVELLERS’ PULSE



Theme1: landscape and history intertwined

I got to love our country even more by 
learning from the locals and Aboriginal 

elders

The landscape is so diverse from the beautiful 
Menindee Lakes to the mind blowing different 

landscape of Mungo NP, the history of Silverton, 
Cobar and Broken Hill

The theme of Landscapes and history intertwined relates to two subthemes. Firstly the unique
landscapes that have visible connections to indigenous and pastoral history; and secondly there
are experiences such as museums and attractions that have accentuated and interpreted that
history within the outback landscape. For the visitor, the landscape and the history and
intertwined.

There is so much to see there! Heaps of 
history. Drove the Car Door trail and saw all 
the mining leases, saw the Bottle House and 
enjoyed bathing in the artesian pools, which 
were free!, watching the stars

I loved the lookout in Broken Hill with memorial for 
all the lives lost in the line of lode. Both these 
locations are stunning reminders of the history of the 
outback.

Landscape 
and history 

Landscapes that 
have remnants of 
indigenous and 
pastoral history

History presented 
within the landscape

I follow the trail of my ancestors and walk in their 
shoes. I love also looking at all the old pioneer 
cemeteries. Looking at all the old ruins



Experiences related to the theme 

Sentiment Analysis related to this theme highlights the experiences such as museums and
attractions that have interpreted history within the outback landscape. Note the importance of
the friendly hosts to the interpretation of the experience, both Graham and Russell mentioned
often by visitors. While most sentiment is positive, a few issues were raised around specific
aspects of the operations.

Red Earth Opal Mine TourRoyal Flying Doctor Outback 
Heritage Experience



Theme 2: Freedom

Freedom

Freedom to choose on the way
Freedom from the crowded city 
Freedom to find peace

Free camping on the riverbank
Take the byways
Freedom to follow your passion

Just the peace and harmony of the 
outback

being on the road pick a 
place and go

just go where the wind blows

wonderment of nature in 
its rawest form

We generally take our 4wd 
and offroad caravan, 
though I don't mind a 
cabin/hotel stay either. We 
love the great outdoors and 
really enjoy exploring new 
regions. 

The theme of Freedom relates to travelling at your own pace, with no
restrictions and the freedom to choose. Free camping on the riverbank,
freedom to choose from different locations, and freedom of being in nature.

Free camped at Brewarrina 
which was fabulous on the 
river with its own jetty.



Experiences related to the Freedom theme 

While many experiences of freedom happen on the road, or at free camp areas,
National Parks were noted to offer the products and experiences of freedom that
many visitors are looking for. Sentiment Analysis of the products/experiences
related to this theme highlights the freedom to access magnificent landscapes and
indigenous art. Gundabooka National Park is one example of the type of freedom-
rich experiences available in the region mentioned by research participants. While
most sentiment about National Parks is positive, a few issues were raised around
the conditions of roads, toilets and camping reservation systems.

GundabookaNational Park 



Theme 3: Open mind...open spaces

Open mind…open spaces

Open spaces

I had no expectations. Just an open 
mind and looking forward to what 

ever experiences came our way.

Just to be on the road learning 
about our country that you don't 

learn in books or brochures , by just 
talking to locals

Open mind

anywhere that has something we 
have not seen before

Just love the land and the vastness 
and the people out there

Open spaces and new or amazing 
landscapes

The theme of Open mind…Open spaces relates to travelling without expectations,
and with an open mind. Visitors enjoyed the vastness of the open spaces and the
people they would meet along the way. They also enjoyed not knowing what they
would find in the outback, but feeling safe on the road and in the towns.

Some great scenery and just felt 
great to be where no one else was, 
we had the lot to ourselves.

It did surpass my expectations with 
its vastness, isolation in parts and 
its beauty



Experiences related to open mind…open spaces 

Sentiment Analysis of the products/experiences related to this theme highlights
the open mind…open spaces , show the way in which the experience blend with the landscape
and environment. These create the total outback experience, incorporating dining , arts, heritage
and culture within the open landscape. While most sentiment is positive, a few issues
were raised around aging infrastructure and staffing levels.

Silverton HotelSculptures & Living Desert Sanctuary



Motivations for travel

Motivation Activities Outback visitor quotes

Reconnection Reconnect, spend quality 
time with others

We wanted as a family, to spend 
as much time as possible 

traveling together

Into nature Get in touch with nature 
and feel relaxed  

We love finding peace and quiet 
& the wonderment of nature in 

its rawest form

Exploration
Explore new destinations, 
Learn & experience new 

things 

Just to be on the road learning 
about our country that you don't 

learn in books or brochures

Adventure A sense of adventure, 
challenge and fun 

Everything is an adventure. 
There is always something that 

you aren't expecting

Wellness, 
Transform

Focus on mental and/or 
physical wellbeing and 

transformation 

It is nice to get out of Sydney, 
which is over crowded

Passions, 
hobbies, events

Engage in activities, and 
events which focus on 

hobby or passion, 

We have a hybrid camper and 
when I load it ready to go 

somewhere I am at my happiest!

Tourism Australia has developed a typology of visitor motivations which assist us
to understand why visitors come to a destination. The themes discussed from our
research into Outback NSW align well with many of the general motivations.
Interestingly, it demonstrates the diversity of motivations and reasons that visitors
have to explore Outback NSW. It also suggests that Outback NSW is providing a
range of relevant experiences to meet the interests and motivations of visitors.

For more information on the Visitor Typology see 
www.tourism.australia.com/en/insights/consumer-research/future-of-demand.html



Traveller segments

Boomer 
couples

Gen X 
Families

Business

Source: Expedia (2021) and DMS (2021) current and 
previous studies in DNCO network 

Visitor Segment Analysis highlights the common characteristics and
behaviours of the main segments of the total road tripper market. As
shown the two key generational markets are Boomer Couples and
Families. These two segments have different needs and behaviours.

Older couples are in the Baby 
Boomer generation (58-75 yrs). 
They are decisive, confident 
travellers that prefer slow 
exploration, arts/heritage and 
sightseeing.  They like friendly 
country comfort and simplicity and 
enjoy dine/wine travel experiences. 
They enjoy finding peace in off-peak 
travel times and off the track 
cultural places.

Families are mostly in Gen X  (43-57 
yrs) using jam packed itineraries to 
meet the needs of the kids and 
adults too. They  enjoy exploring 
hands-on and active attractions, 
and seek food and accommodation 
that can suit  the whole family. They 
need regular breaks in the roadtrip
and look for good value (or free) 
activities.

Business travellers comprise a third of all visitors. They are looking 
for accommodation with specialized facilities such as: Wifi, 
computer desks, USB charging, lighting, breakfast to room, fast 
checkout and enjoy being recognised as valuable return 
customers. Business travellers are less likely to visit attractions or 
activities, yet will spend well on dining. Some were noted to return 
with their families for holidays.
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