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Domestic overnight 1505 46% $619m $145 28
Domestic day 1721 53% $247m $143
International 21 1% $35m $47
Total 3247 100% $901m
35%
Visitors in both day and ovemnight 5% 25%
markets comprise Gen X families and 45+
workers along with Baby Boomer retirees. NE/NW % 5%
receives more Millennials (23%) than other parts
of the network.
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*All stats are an average over the past 5 years (2018-2022) sourced from Tourism Research Australia data



