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Travellers' Pulse
Our GWP research insights
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Trend data (2013-2022) shows
visitation to GWP had been steadily increasing
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Domestic overnight 872 52% $375m $183 23
Domestic day 800 47% $125m $156
International 8 1% $8m $48
Total 1680 100% $509m
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Visitors in both day and overight
markets comprise of Gen X families and 45+ 12% o
workers along with Baby Boomer retirees. -
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*All stats are an average over the past 5 years (2018-2022) sourced from Tourism Research Australia data



